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Forward Looking Statements 
This presentation is for information only and shall not constitute an offer to buy, sell, issue or subscribe for, or the solicitation of an offer to buy, sell or issue, or subscribe for any securities in any jurisdiction

in which such offer, solicitation or sale would be unlawful. The information contained herein is subject to change without notice and is based on publicly available information, internally developed data and

other sources. Where any opinion or belief is expressed in this presentation, it is based on the assumptions and limitations mentioned herein and is an expression of present opinion or belief only. No

warranties or representations can be made as to the origin, validity, accuracy, completeness, currency or reliability of the information. RIWI Corp. (“RIWIf” or the “Company”) disclaims and excludes all

liability (to the extent permitted by law), for losses, claims, damages, demands, costs and expenses of whatever nature arising in any way out of or in connection with the information in this presentation, its

accuracy, completeness or by reason of reliance by any person on any of it. This presentation should not be construed as legal, financial or tax advice to any individual, as each individual’s circumstances are

different. Investors should consult with their own professional advisors regarding their particular circumstances. The information contained in this presentation is not directed to persons or entities resident in

the United States and does not constitute an offer or solicitation by anyone in the United States or in any other jurisdiction in which such an offer or solicitation is not authorized or to any person to whom it

is unlawful to make such an offer or solicitation, unless otherwise exempt from United States securities legislation.

Certain statements in this document constitute forward looking statements and forward-looking information within the meaning of applicable Canadian securities legislation (collectively herein referred to as

“forward-looking statements”). Any statements that express or involve discussions with respect to predictions, expectations, beliefs, plans, projections, objectives, assumptions or future events or

performance (often, but not always using words or phrases such as “expect”, “seek”, “endeavour”, “anticipate”, “plan”, “estimate”, “believe”, “intend”, or stating that certain actions, events or results may,

could, would, might or will occur or be taken, or achieved) are not statements of historical fact and may be “forward-looking statements”. Forward-looking statements are based on expectations, estimates

and projections at the time the statements are made that involve a number of risks and uncertainties which could cause actual results or events to differ materially from those presently anticipated. Although

management of the Company has attempted to identify important factors that could cause actual results to differ materially from those contained in forward- looking statements, there may be other factors

that cause results not to be as anticipated, estimated or intended. There can be no assurance that such statements will prove to be accurate, as actual results and future events could differ materially from

those anticipated in such statements. A number of factors could cause actual results, performance or achievements to be materially different from any future results, performance or achievements that may

be expressed or implied by such forward-looking statements. Should one or more of these risks or uncertainties materialize, or should assumptions underlying the forward-looking statements prove incorrect,

actual results, performance or achievements could vary materially from those expressed or implied by the forward-looking statements contained in this document. Although the forward-looking statements

contained in this document are based upon what RIWI  currently believes to be reasonable assumptions, RIWI can give no assurance that actual results, performance or achievements will be consistent with

these forward-looking statements. Except as required by law, RIWI  does not have any obligation to advise any person if it becomes aware of any inaccuracy in or omission from any forward-looking

statement, nor does it intend, or assume any obligation, to update or revise these forward-looking
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$4.31 Million
TTM Revenue as of Aug 20, 2026

$0.89 Million
Q1 2026 Revenue

M&A Integration
Research on Mobile, TheoremReach & CoolTool

$2.49 Million
Private Placement at $0.30 to support growth

Investor Overview

RIWI operates a global, privacy-first human data platform that

continuously measures how people think, feel, and behave

across countries and markets.

Through subscription tracking programs, on-demand studies,

and its respondent marketplace, RIWI collects first-party

behavioral data that compounds into a proprietary library

used for monitoring risk, informing decisions, and training AI

systems.

As usage grows, the dataset deepens, improving benchmarks,

forecasts, and efficiency, creating operating leverage and

increasing the long-term value of the data asset.

** in $USD

** in $USD

** in $CAD
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The $80 Billion Blind Spot

What Consumers Say
(Claims)

What Consumers Do
(Behavior)

"I like the new packaging"

"I would definitely buy this, it’s more
affordable"

"This ad is good"

Decisions are driven by instinct, emotion, and attention, not by what people claim in surveys.

Her eyes never looked at the packaging

Her face showed zero emotional response

Companies spend $80B annually asking people what they want.
Yet 80% of new products fail.

He/She bought the competitor

4



RIWI Products
How RIWI monetizes its human intelligence platform

Patented Reach Our RDIT technology reaches the "quiet majority" of real people, not professional panelists.

RIWI Audience

Subscription-Based Human Intelligence

Access to real humans including consumer,
B2B and healthcare leveraging RIWI’s

proprietary first-party respondent
marketplace and RIWI communities, our

validated partner network.

RIWI Research Solutions

Standardized, High-Margin Testing
Programs

1.RIWI Pre-packaged testing solutions
2.RIWI Signals
3.RIWI Custom research

Standardized ad, package, and message
testing built for speed and scale.

RIWI Licensed Platform

Enterprise Access to the Full
Measurement Stack

Enterprise access to RIWI’s full survey
and neuroscience toolkit.
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We’ve Identified Product Market Fit
Focusing on two high-growth segments

CPG Brands

Product testing, packaging optimization, and ad effectiveness.
Highly repeatable needs across products.

Repeatable demand
Short sales cycle
high margins

Market Research Firms

Respondent sample provision and neuromarketing platform
capabilities. Transitioning to hybrid models.

Scalable programs
Frequent testing needs
Product, ad & package testing

$35K
2024 Revenues

$523K
2025 Revenues

$2M
2024 Revenues

$3.5M
2025 Revenues

15x Growth Y/Y 75% Growth Y/Y
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Consumer Brands Academic InstitutionsFinancial ServicesMarket Research NGO & Government

Our Clients
Focusing on two high-growth segments
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Our Device-Agnostic Measurement Tools
The only global platform capturing what humans Say, Feel, and Do

RIWI has built the world's only integrated platform that combines survey data, eye tracking, facial expression analysis, and
implicit testing in a single unified system.
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Building RIWI’s Data Library
Every engagement expands our permanent data asset, driving immediate benchmarking and predictive data reuse

2. Ingest
Ongoing measurement of public and consumer
sentiment through repeat surveys and
behavioral tests delivered on a subscription
basis.

Proprietary Data Moat.
Deep longitudinal datasets.

1. Capture
Integrated neuro-marketing platform
combining conscious surveys with non-
conscious eye-tracking, facial expression
analysis, and implicit testing.

Multi-modal signal collection.
Say, Feel, Do.

3. Predict
Analysis of accumulated behavioral data to
identify trends, compare outcomes, and inform
decisions.

Forecasts become more accurate while
requiring less new data.
Data operating leverage.

9



03

Case Study: Bertolli Packaging Redesign
Does it increase sales or risk brand equity?

Decision
Change bottle design or protect existing
equity?

Objective
Quantify whether the proposed
packaging improves purchase intent and
pricing power before a national rollout.

RIWI Solution
Multi-modal testing of vinegar consumers (25–65), combining surveys, shelf behavior,
attention tracking, and implicit measures to capture what shoppers say, see, and do.

Blue-Chip Validation

Current Design Proposed DesignClient: Bertolli Canada
Globally recognized food brand with nationwide grocery distribution across major
Canadian retailers, operating within a large multi-billion dollar CPG category.
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