
 

 
FORM 7 – MONTHLY PROGRESS REPORT 

February 2018 
Page 1 

FORM 7 
 

MONTHLY PROGRESS REPORT 
 

Name of Listed Issuer:  RIWI Corp.    (the “Issuer”). 
 
Trading Symbol: RIW   
 
Number of Outstanding Listed Securities: 17,261,647   
 
Date: March 6, 2018   
 
This Monthly Progress Report must be posted before the opening of trading on the fifth 
trading day of each month.  This report is not intended to replace the Issuer’s obligation to 
separately report material information forthwith upon the information becoming known to 
management or to post the forms required by Exchange Policies.  If material information 
became known and was reported during the preceding month to which this report relates, 
this report should refer to the material information, the news release date and the posting 
date on the Exchange website. 
 
This report is intended to keep investors and the market informed of the Issuer’s ongoing 
business and management activities that occurred during the preceding month.  Do not 
discuss goals or future plans unless they have crystallized to the point that they are 
"material information" as defined in the Policies. The discussion in this report must be 
factual, balanced and non-promotional. 
 
General Instructions 
 
(a) Prepare this Monthly Progress Report using the format set out below.  The 

sequence of questions must not be altered nor should questions be omitted or left 
unanswered.  The answers to the items must be in narrative form.  State when the 
answer to any item is negative or not applicable to the Issuer.  The title to each 
item must precede the answer. 
 

(b) The term “Issuer” includes the Issuer and any of its subsidiaries. 
 

(c) Terms used and not defined in this form are defined or interpreted in Policy 1 – 
Interpretation and General Provisions. 
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Report on Business 
 
1. Provide a general overview and discussion of the development of the 

Issuer’s business and operations over the previous month.  Where the Issuer 
was inactive disclose this fact. 
 

a) In its Global Finance division, RIWI was awarded a second contract for a top-20 
international bank (as measured by assets under measurement) to provide new 
services in the amount of US $238,000.  Under this three-year renewable Long-
Term Agreement (“LTA”), RIWI has signed over US $100,000 per month with the 
client since Fall 2017. Work on the new contract has begun. RIWI earns recurring 
revenue with the bank under a three-year LTA signed in August 2017.  The bank 
releases the white-labelled RIWI data in reports to its institutional investors and to 
its equities analysts on a regular basis, and to the international media. 
 

b) In its Global Citizen Engagement division, RIWI won a contract with the United 
Nations World Food Programme to monitor the economic and social conditions of 
people in six Middle East and Northern African countries. This initial contract 
represents wave one of a multi-wave project. Work is expected to begin in March 
2018.  The client enjoys the right to renew this contract for the same or different 
countries under the terms of a Long-Term Agreement signed in December 2017 for 
RIWI data collection in up to 72 countries. 
 

c) Cross Marketing Inc. (TYO: 3675) of Tokyo announced in a News Release, widely 
reported in Asian media, that its sales and marketing force will be selling RIWI’s 
“China Pulse” product to its customers wishing to track sales trends, economic 
trends, and consumers’ purchase trends in China.  The “China Pulse” product 
offers clients the capacity to track monthly consumer purchasing trends across 
China, targeting consumers in all major cities and in rural areas. 
 

d) One of the largest car manufacturers in the world has committed to being one of 
the first customers for the China Pulse in order for the client to collect sales 
forecasting data across China.  Work is expected to begin on this contract in March 
2018.  The client enjoys the right to renew the contract on an on-going basis. 
 

e) In its Global Citizen Engagement division, RIWI signed a contract of US $80,000 
for a UK-based branding and ad-testing firm for data collection inside Iraq. Work on 
this first contract has begun.  The client has signed an agreement offering it the 
right to renew the contract for the same or a larger amount.  
 

f) RIWI continues to plan and deploy new audience messaging and digital ad tests in 
regions of interest for the US State Department under its 5-year Long-Term 
Agreement, earning RIWI revenues of US $250,000 per year.  RIWI completed a 
commissioned report on best practices in digital engagement in all regions of the 
world that has been shared with senior leadership at the US State Department. 
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g) RIWI completed work for contracts: (i) on behalf of the UK-based Institute for 
Strategic Dialogue; (ii) for a major national political party of a G7 nation; (iii) for a 
branch of the US-based National Endowment for Democracy; (iv) for the World 
Bank; (v) for Omidyar Network; (vi) for an organization conducting data collection 
in Myanmar; (vii) for Humanity United; and (viii) for the first of several planned 
contracts on behalf of a G7 government agency.  RIWI completed and invoiced for 
a 12-month usage and attitudes tracker for an Asia-based medical technology firm.  
These clients retain the right to renew similar or expanded data collection initiatives 
in 2018 and beyond.  RIWI also completed a contract on behalf of an Executive-
level agency of a G7 country. 

h) RIWI has completed technical work for a US-based financial consulting client to 
collect population health management data in Asia.  The client enjoys the right to 
renew similar or expanded data collection initiatives in 2018 and beyond. 

i) On behalf of RIWI’s client, Freedom House, under the Human Rights Support 
Mechanism (“HRSM”) to support the needs of the United States Agency for 
International Development, RIWI completed the technical work for the first project 
of this year.  Under the HRSM, Freedom House retains the right to engage RIWI 
for ongoing data collection projects around the world on a rapid-response basis. 

 
2. Provide a general overview and discussion of the activities of management. 

 
a) For government and corporate clients requiring global online corporate threat 

assessments, RIWI is offering joint technology solutions, in conjunction with New 
York and Washington, D.C.-based cyber-law firm, The Blackstone Law Group LLP 
(“Blackstone”).  Blackstone and RIWI management have made joint sales 
presentations to potential clients for these technology solutions in the risk, financial 
and corporate sectors.  RIWI’s Chief Executive Officer was appointed Senior 
Advisor in online counter-marketing to Blackstone on February 28, 2018. 
 

b) RIWI management continues to present findings to senior leadership at agencies 
of the US government for recurring sales and business development purposes. 
 

c) RIWI management has been preparing responses to competitive tenders and to 
sole-source requests from clients for recurring contracts under long-term 
agreements. 
 

d) Since we are experiencing a steep rise in the volume of single- and multi-country 
contracts, RIWI’s back-end Big Data analytics platform has been re-structured to 
maximize margins and deployment speeds for both types of contracts. 
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e) Further to client, academic and third-party endorsements described below, RIWI 
management has been active in content-based marketing for repeat sales: 
 

i. RIWI trending and audience reaction data on the 2017 flu affecting the 
United States were presented in a joint presentation by the US Centers for 
Disease Control and International SOS to Fortune 500 Executives; 
 

ii. RIWI’s market-sizing data relating to the impact of the planned legalization 
of recreational cannabis across Canada in Summer 2018, prepared in 
conjunction with Deloitte LLP, continues to receive regular citations by 
financial media and by financial market participants around the world; 

 
iii. RIWI’s client Egta, the European trade association (“Trade Association”) for 

marketers of advertising solutions, released RIWI-generated data from 50 
countries.  The results measure consumer engagement with television as 
compared to other media on emotional response, social sharing and 
effectiveness.  These data were reported in major Italian media, such as 
Pubblicità Italia, Millecanali, and La mescoLanza, and in a News Release by 
the Trade Association on February 28, 2018; 

 
iv. Marketing News, the official publication of the American Marketing 

Association, released recommendations by Westat, a US-based 
consultancy, on how to best conduct online dialogues on controversial 
topics, citing RIWI data in online counter-marketing technology solutions; 

 
v. Burberry Group PLC, the UK-based fashion wear company, publicly 

announced in a Press Release of February 12, 2018, that it was committed 
to marketing and funding support for global data collection initiatives 
undertaken annually by RIWI and its client, ILGA; 

 
vi. On February 9, 2018, as part of an economic research series published by 

The International News Lens, based in Taiwan and Hong Kong, RIWI data 
were analyzed to explain why certain countries in Asia perform less well on 
key economic indicators as compared to non-Asian countries; 

 
vii. RIWI data from over 75,000 people from 50 countries on changing 

preferences for natural remedies vs. prescription drugs were published in 
the peer-reviewed Journal of Psychiatry and Brain Science; and, 

 
viii. White-labeled RIWI data analyzed in reports by one of our finance clients 

now appear in leading international finance media that the client shares with 
different buyer groups across its different country offices around the world. 
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3. Describe and provide details of any new products or services developed or 
offered. For resource companies, provide details of new drilling, exploration 
or production programs and acquisitions of any new properties and attach 
any mineral or oil and gas or other reports required under Ontario securities 
law. 

 
a) The new technology solutions referred to in Section 2(a) relate to new tools for 

online counter-marketing to remove false or threatening information from the Web 
that may be harming the brand of government agencies, people or corporations.  
These technology solutions are capable of identifying active online frauds and 
cyber vulnerabilities, such as online espionage and potential data breaches that 
can threaten a firm’s global reputation and customer trust. 
 

b) RIWI is selling new capabilities that enable clients to compare RIWI perceptions 
data to social media listening data and to other data streams (e.g., MMS/SMS). 
 

c) Following a competitive application process, RIWI’s Global Citizen Engagement 
team was invited to present its capabilities in May 2018 in Toronto to potential and 
existing RIWI clients at Rightscon, the world’s largest digital rights conference. 

 
d) RIWI is offering ongoing survey data for North American resource companies 

seeking to assess local support for the activities of the extractives industry in South 
America, Latin America and across Africa. 
 

e) RIWI is working to provide data collection and brand management solutions for 
additional clients based in Africa and in Japan. 
 

4. Describe and provide details of any products or services that were 
discontinued. For resource companies, provide details of any drilling, 
exploration or production programs that have been amended or abandoned. 
 
All RIWI’s products and services continue uninterrupted. 
 

5. Describe any new business relationships entered into between the Issuer, 
the Issuer’s affiliates or third parties including contracts to supply products 
or services, joint venture agreements and licensing agreements etc. State 
whether the relationship is with a Related Person of the Issuer and provide 
details of the relationship. 
 
There is nothing additional to report.  Please refer to Sections 1, 2 and 3.  

 
6. Describe the expiry or termination of any contracts or agreements between 

the Issuer, the Issuer’s affiliates or third parties or cancellation of any 
financing arrangements that have been previously announced. 
 
There is nothing to report on these matters. 
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7. Describe any acquisitions by the Issuer or dispositions of the Issuer’s assets 
that occurred during the preceding month.  Provide details of the nature of 
the assets acquired or disposed of and provide details of the consideration 
paid or payable together with a schedule of payments if applicable, and of 
any valuation. State how the consideration was determined and whether the 
acquisition was from or the disposition was to a Related Person of the Issuer 
and provide details of the relationship. 
 
There is nothing to report on these matters. 
 

8. Describe the acquisition of new customers or loss of customers. 
 
There is nothing additional to report.  Please refer to Sections 1, 2 and 3.  
 

9. Describe any new developments or effects on intangible products such as 
brand names, circulation lists, copyrights, franchises, licenses, patents, 
software, subscription lists and trade-marks. 

 
There is nothing to report on these matters. 
 

10. Report on any employee hirings, terminations or lay-offs with details of 
anticipated length of lay-offs.  
 
There is nothing to report on these matters. 
 

11. Describe and provide details of legal proceedings to which the Issuer 
became a party, including Report on any labour disputes and resolutions of 
those disputes if applicable. 
 
There is nothing to report on these matters. 
 

12. Describe and provide details of legal proceedings to which the Issuer 
became a party, including the name of the court or agency, the date 
instituted, the principal parties to the proceedings, the nature of the claim, 
the amount claimed, if any, if the proceedings are being contested, and the 
present status of the proceedings. 
 
There is nothing to report on these matters. 
 

13. Provide details of any indebtedness incurred or repaid by the Issuer together 
with the terms of such indebtedness. 
 
There is nothing to report on these matters. 
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14. Provide details of any securities issued and options or warrants granted. 
 
There is nothing to report on these matters. 

 
Security Number Issued Details of Issuance Use of Proceeds(1) 

    
    

(1) State aggregate proceeds and intended allocation of proceeds. 
 
15. Provide details of any loans to or by Related Persons. 

 
There is nothing to report on these matters. 

 
16. Provide details of any changes in directors, officers or committee members. 

 
There is nothing to report on these matters. 
 

17. Discuss any trends which are likely to impact the Issuer including trends in 
the Issuer’s market(s) or political/regulatory trends. 
 
RIWI monitors that all its processes and methods continue to be fully compliant 
with potential revisions to the EU General Data Protection Regulation (“GDPR”), to 
come into effect on May 25, 2018. 
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Certificate of Compliance 
 
The undersigned hereby certifies that: 
 
1. The undersigned is a director and/or senior officer of the Issuer and has been duly 

authorized by a resolution of the board of directors of the Issuer to sign this 
Certificate of Compliance. 
 

2. As of the date hereof there were is no material information concerning the Issuer 
which has not been publicly disclosed. 
 

3. The undersigned hereby certifies to the Exchange that the Issuer is in compliance 
with the requirements of applicable securities legislation (as such term is defined in 
National Instrument 14-101) and all Exchange Requirements (as defined in CNSX 
Policy 1). 
 

4. All of the information in this Form 7 Monthly Progress Report is true. 
 
 

Dated:  March 6, 2018 . 
 Neil Seeman  

Name of Director or Senior Officer 
 
 /s/ Neil Seeman  

Signature 
 

Chief Executive Officer  
Official Capacity 
 

Issuer Details 
Name of Issuer 
 
RIWI Corp. 

For Month End 
 
 
February, 2018 

Date of Report 
YYYY/MM/DD 
 
2018/03/06 

Issuer Address 
 
180 Bloor Street West, Suite 1000 
City/Province/Postal Code 
 
Toronto, ON  M5S 2V6 

Issuer Fax No. Issuer Telephone No. 
 
+1 416-205-9984 

Contact Name 
 
Amber Schaefer 

Contact Position 
 
Corporate Secretary 

Contact Telephone No. 
 
604-808-5993 

Contact Email Address 
 
amber@riwi.com 

Web Site Address 
 
https://riwi.com 

 


